
Tips for 
Success: 

Book Publicity 
How to work with your publicist to tap into 

your communities and find the right 
readers for your book
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BOOK 
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BOOK 
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Book Publicity 
Examples
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MARKETING



Think of publicity as a 
partnership between the 
publicist and author! 



Brainstorming Angles & 
Opportunities

Reread your book with the publicity campaign in mind. Think about:
● Target audience
● Genres
● Regional tie-ins
● Themes, anniversaries, and holidays 
● Comp titles with a successful track record
● Anything unique?











Tapping into your network

Energize your network and get excited them for your book launch! 

Make a plan with your publicist to connect with:
● Other authors / people in your literary community
● Regional associations / hometown connections 
● Affinity groups 
● Alumni associations
● Professional connections & key media contacts 



Expertise, essays, and original 
content

Think about what you could offer that might be interesting to media:
● Exclusive excerpts
● Photos and video content (especially good if never-before-seen!)
● Expertise on niche topics
● Round-ups and original essays
● Think outside the book review! 







Events 

Virtual and in-person events are a great way to generate buzz for your book, 
especially in your local community!

Work with your publicist on an events plan:
● Determine the budget
● Identify which bookstores & libraries & unconventional venues you’d like to 

partner with
● Find potential conversation partners
● Figure out event structure
● Encourage friends & family to attend! 



Post-publication

After your book goes on-sale, you can continue to build buzz by:
● Networking with:

○ Authors who write in the same genre / belong to the same publishing house
○ Local booksellers & librarians 
○ Bookstagrammers, BookTokkers, and BookTubers
○ Media contacts

● Keeping an eye out for media-tie ins
● Attending book festivals and conferences
● Identifying relevant national & regional awards



Thank you!


