
PUBLICITY 101 
for authors
How to effectively spread the word 
about your book and brand
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AWARENESS
● How folks hear about your work

PITCHED
● Not paid for

EXAMPLES
● Reviews & features in print & online media
● Events & signings
● Broadcast interviews & appearances
● Media Mentions (Roundups, “Best Of” lists)
● Word of mouth + social media

WHAT IS PUBLICITY?

PITHY
● Distills product into a short, memorable hook



CONSISTENT
The unifying factor across all of your work

AUTHENTIC
You are your brand, so your brand needs to be 
genuinely you

BRAND = VIBES + 
BACKGROUND 

WHAT IS BRANDING?

A TRADEMARK
What are you known for?



EXAMPLES OF BRANDING



PUBLICITY STRATEGY

GOAL
What do you to accomplish 

with this campaign?

AUDIENCE
Who are the core people 

you’re speaking to?

OUTREACH
How do you meet your 

audience where they are?

OUTCOME
What does success look 

like?



APPLICATION

● Personally hire publicist to build your brand or work on 
specific projects

● Focused on your brand (not just a single book)

IN-HOUSE PUBLICIST
● A publicist at a traditional publisher is assigned to your book
● Focused on your book; not your overall brand

FREELANCE

DIY
● Personally handle certain aspects of book or brand publicity
● Control of your personal brand assets (website, social media, 

etc.)



ANATOMY OF A PITCH

INTRO
Short salutation; contextualize the 
project

ASK
Close par.1 w/ what you’re asking for

PITCH
Why would this be interesting for 
them to cover?

“Other people care too”
PRAISE

WRAP-UP
Offer more info and re-iterate the 
ask



TALKING POINTS & 
TOUCHPOINTS

TALKING POINTS
● What is your book about?
● Why is it different?
● Why did you write it?
● Why are you qualified to write it?
● Why does this matter?
● How does this relate to similar books?

TOUCHPOINTS
● An interaction between a brand and a person
● Typically need 6-8 (or more) to make a sale
● Create as many touchpoints as possible



ANY 
QUESTIONS?


